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This article discusses the use of the genres by organizations as a means of 

controlling the communicative actions of employees.  In particular, it focuses on 

one specific emerging genre, the “e-notice”, as it is used within one specific 

educational institution. A corpus of e-notices is analyzed to show the e-notice 

does indeed fulfill all the criteria enabling it to be classified as an emerging 

genre. In addition, four stylistic features that differentiate the e-notice for a 

paper-based notice are identified. These features are 1) subject lines, 2) colour 

and graphics, 3) embedded links, and 4) attachments.  

 

 

Prevailing technical, economic and social trends brought about by the Internet and advances in 

information technology are deeply affecting our traditional ideas of business, economics and 

education (Quinn, 2001; English, 2003). These trends have resulted in a “media toolbox” 

(Woerner, Orlikowski & Yates, 2004, p.3) being used for communication within organizations. 

Face-to-face meetings, phone calls, faxes and paper are still part of this toolbox; however, the 

use of these communication tools is being supplemented and, in some cases, supplanted by more 

technologically-sophisticated communication tools such as videoconferencing, websites and 

digital dropboxes. But perhaps the most prevalent form of communication within organizations 

is now the e-mail (Chi-Fen, 2006). In a study of communication within an organization, Woerner 

et al. (2004, p.13) found that e-mails are not only the most common form of one-to-one 

communication but are also used “to document meetings and conversations, to control workflow, 

to craft a consistent message to a group, and to remind [employees] of appointments, meetings, 

and agreements”. The result of this extensive use of electronic communication is that 

communicative competence within an organization now requires more than just being able “to 

read and write in a functional way” (Rasool, 1999, p.202); it requires people to master new 
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electronic literacies (Chapelle, 2001). Educators should be alert to this and the subsequent need 

to devise strategies that help our learners become electronically literate. One strategy is 

identifying the salient features of the electronic genres mentioned above and helping learners use 

these features appropriately. This article attempts to do this by looking at the salient features of 

one type of electronic genre. Rather than focusing on the broader genre of the e-mail, the article 

focuses on one particular form of e-mail—the electronic notice or e-notice—and argues that this 

can be classified as a separate, emerging genre. 

 

Firstly, the article provides a theoretical background on the concept of e-notice, genres and why 

they are used within organizations. Then, there is a description of the research site featured in 

this article and its use of e-notices. Next, the data collection methodology and results are 

outlined. After this, a corpus of the collected data is analyzed and used to show that e-notices can 

be classified as an emerging genre. Finally, stylistic features that make e-notices an emerging 

genre are discussed in detail.  

 

 

THEORETICAL BACKGROUND 

 

The ‘e-notice’  

 

An internet search for the keyword ‘e-notice’ produced over 14,000 references, which indicates 

that e-notices are being widely used. Despite this, little research has been done on the use of e-

notices and a further internet search failed to find even one concrete definition of ‘e-notice’. So 

let’s break the word down. The Longman Dictionary of Contemporary English defines a ‘notice’ 

as “a written or printed statement that gives information or warning to people”. Therefore, a 

definition for ‘e-notice’ might be as follows: a written or printed statement that gives information 

or warning to people and which is created, sent, displayed and stored electronically. However, an 

e-notice is not just an electronic replica of a traditional paper-based notice. Instead, it has 

features, which are discussed later, that indicate that the e-notice is emerging as a separate genre. 
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Genres and their use in organizations  
 

Genre theory in applied linguistics has been split into three broad but overlapping approaches: 

systemic functional, ESP and ‘New Rhetoric’ (Hyon, 1996; Hyland, 2002, 2003). The research 

featured in this article follows the third approach: it is based on the notion of genres as forms of 

socially recognized, communicative events which are routinely performed by members of 

organizations over time in recurrent, rhetorical situations. (Miller, 1984; Hyland, 2002). These 

communicative events have “a shared set of communicative purposes” (Swales, 1990, p.46) and 

“similar structures, stylistic features, content and intended audiences” (Herring, Scheidt, Bonus 

& Wright, 2004, p.2). Furthermore, the more these communicative events are performed, the 

more they become “institutionalized templates [or genres] that shape members’ communicative 

actions” (Hyun Im, Yates & Orlikowski, 2005, p.5; Crowston & Williams, 1997), which 

strengthens the genres as standard and convenient organizing structures for the ritualized 

activities needed by organizations. These ritualized activities provide the uniformity, hence 

recognizability and presupposeability, which supports and sustains the system dimensions 

(hierarchy, procedure, roles, etc) of organizations. Finally, Swales (1990) writes that members of 

organizations that habitually use certain genres usually give specific names or labels to these 

genres. For example, genres of communication in organizations include memos, letters, 

meetings, expense forms, and reports (Hyun Im et al., 2005).  

 

The fact that genres are templates and may have specific names or labels doesn’t mean that they 

are static. Some genres within an organization, for example bylaws, written agendas, minutes of 

meetings, may be more fixed or ritualized than others (Johnstone, 2002). However, over time 

genres change: they may be reinforced or stabilized, they may be newly created or they may 

even disappear from use (Hyun Im et al., 2005; Crowston & Williams, 1997). One example is 

that of the electronic memo. In a discussion on genre taxonomy and genre change over time, 

Yoshioka and Herman (1999) describe how the informal electronic memo has evolved from the 

formal business letter (see figure 1 below). Yates and Orlikowski (2005, p.6) refer to genres 

following this evolution pattern as corollary genres. 
 

 

  
 
 
 

3 



 
formal business letter  informal business letter  

                                                        

               electronic memo  memorandum   

Figure 1: evolution of the electronic memo 

 

In addition, when people are faced with new or emerging genres, they tend to use acceptable 

features of existing genres within the new genres (Yates et al. 1999; Crowston & Williams 

1997). Electronic publishing of academic articles is a good example of this. Transferring a paper-

based article intact to the Web using “.pdf” files is generally accepted by the academic 

community (Crowston & Williams 1997). Less well accepted, but now common, is the 

publishing of similar articles in “.html” format with the inclusion of hyperlinks but the deletion 

of pages numbers. A transition period is needed for the new format to gain acceptance by the 

community. Also, if the new format is too radical, there is a strong possibility that it will be 

rejected outright (Crowston & Williams 1997). 

 

But why are genres used by organizations? Johnstone (2002, p.158) writes that they “can 

function as procedural scaffolds for action”. They can also influence the beliefs and actions of 

members of organizations (Hyun Im et al. 2005), which may help organizations run smoothly. 

However, genres also place constraints on how organization members communicate. Formerly, 

workplace decisions were based more on intuition or tacit recognition of work procedures, what 

Schön (1983, p.49-50) refers to as “knowing in action”, than on standardized organizational 

practices. Nowadays, new organizational practices stress “the importance of documenting 

operational processes and establishing flows of written communication for internal coordination 

and control” (Williams 1998, n.p.). This has created new, emerging genres which have the effect 

of constraining interaction within organizations. For example, in a study of the use of e-mails 

within a Japanese organization, Yates, Orlikowski and Okamura (1999) argued that genres, 

whether used explicitly (according to specified standards) or implicity (without specified 

standards), had a strong normalizing effect on how employees interacted, although this process 

took longer when no initial standards were specified.  

 

Identifying which of the main characteristics of genres are applicable to e-notices is discussed 

later. Before this, however, the research site, data collection methodology and results are 

discussed.   
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RESEARCH SITE, DATA COLLECTION METHODOLOGY AND RESULTS 

 

The research site and its use of institutional notices 

 

The research was undertaken at King Fahd University of Petroleum and Minerals (KFUPM), a 

Saudi Arabian university with approximately 7,000 students. Faculty, staff and their family 

members number about 5,000. Despite the language of instruction being English, the percentage 

of native English speakers within the university is low. Most of the faculty and staff are non-

native speakers of English, mainly from the Middle East, northern Africa, India and Pakistan; 

therefore, administrative tasks are done mainly in Arabic. 

 

As the majority of the students, faculty, staff and their family members live on campus, KFUPM 

functions as a ‘small town’ as well as a university. It provides the usual amenities found in a 

town—schools, banks, shops, clinics, etc. Thus, the KFUPM administration not only looks after 

academic matters, it also manages the community that surrounds and supports the university. To 

do this, the administration is divided into various departments and committees. When these 

groups want to distribute information to the KFUPM community, they use a variety of notices. 

Some are physically posted on notice boards throughout the university or to individual 

mailboxes, but the main method of delivery is electronic: notices are sent as e-mail to students, 

faculty and staff using the KFUPM webmail service. The electronic notices (e-notices) sent to 

faculty are the focus of this research. 

 

 

Data collection methodology 

 

Data was collected over a 38-day period—from March 3, 2006 until April 9, 2006—and my e-

mail account within the KFUPM webmail service was used as the collection point for the data. 

All e-mail received during this period were analyzed and put into one of three categories: 1) 

personal e-mails, 2) intra-departmental group e-mails concerning local, departmental issues, and 

3) inter-departmental group e-mails concerning university-wide issues and sent via the KFUPM 

mail administrator. E-mails in both categories 2 and 3 could be classified as e-notices; however, 

this research focuses only on the inter-departmental e-notices. 
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Results and preliminary observations 

 

A small corpus of 45 inter-departmental e-notices was collected. Table 1 below shows a listing 

of the subject lines of these e-notices in chronological order. I received e-notices on an almost 

daily basis and the subject matter covered a wide range of topics, both academic and non-

academic: academic topics included participation in workshops, presentations and conferences, 

access to and use of academic resources, faculty surveys, vacation dates, project updates and 

technical problems; non-academic topics included resident surveys, traffic and safety, housing, 

the community centre, recreational activities and condolence messages.  

 

Despite being able to split the e-notices into two distinct categories, the content of the e-notices 

showed that the two categories shared many distinctive features, both at the macro-level of use 

and the micro-level of style, and could therefore be considered as belonging to the same 

emerging genre. These distinctive features are discussed in the remainder of the article.  

 

 

CLASSIFYING ‘E-NOTICES’ AS AN EMERGING GENRE 

 

Earlier, some of the main characteristics of genres were identified: 1) a genre is a class of 

communicative events routinely performed by members of a organization over time in recurrent, 

rhetorical situations; 2) the communicative events making up a genre have some shared set of 

communicative purposes; 3) a genre places constraints on how members of a community or 

organization communicate by providing uniform (ritual) templates for communication; 4) a 

genre is usually identified by a specific name; 5) a genre is not static—it changes over time—and 

a new genre can use elements of existing, accepted genres; and 6) the communicative events 

making up a genre have similar structures, stylistic features, content and intended audiences. The 

article now discusses how these characteristics are evident in the KFUPM e-notices collected in 

this research. 
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1 
2 
3 
4 
5 
6 
7 
8 
9 
10 
11 
12 
13 
14 
15 
16 
17 
18 
19 
20 
21 
22 
23 
24 
25 
26 
27 
28 
29 
30 
31 
32 
33 
34 
35 
36 
37 
38 
39 
40 
41 
42 
43 
44 
45 

 

Table 1: subject lines of e-notices sent via the KFUPM mail administrator in chronological order 

 

A genre is a class of communicative events which are routinely performed by members of a 

organization over time in recurrent, rhetorical situations 

 

Swales (1990, p.45) defines a communicative event as “one in which language plays a significant 

and indispensable role”. E-notices used at KFUPM clearly fulfill this criterion, whether it’s 

notifying faculty about academic issues such as upcoming workshops or how to access new 

academic resources or notifying them about non-academic activities such as housing concerns or 

who has recently passed away. The e-notices are also recurrent, being sent on an almost daily 

basis. Finally, KFUPM e-notices are used in rhetorical situations. They are an “aspect of social 
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action” (Miller, 1984, p.153). That is, they are part of a broader social process in which they 

provide the link, or “procedural scaffold” (Johnstone, 2002, p.158), between the intention of the 

sender and the effect on the receiver and are “interpretable only against a context of situation” 

(Miller, 1984, p.152). For example, e-notices 10, 31 and 35 (condolence messages) are not just 

formal entities; they are part of the “social exigencies that a death produces” (Miller, 1984, 

p.159). The intention of the sender, the KFUPM organization, is to express sympathy and to 

inform faculty members of the bereavements. The effect on the receivers will be variable: if the 

receivers are the bereaved, they may feel grateful to the organization; if they are close 

colleagues, they may express their condolences personally; if they don’t know the bereaved, they 

will probably do nothing. Similarly, e-notice 5 (adherence to on-line copyright laws) is part of 

the social process of ensuring that law and order is kept. The intention of the sender, the 

Deanship of Library Affairs, is to inform faculty members of the laws concerning copyright of 

on-line materials. Once again, the effect on the receivers will be variable but the e-notice acts as 

the link between the intention and effect. The other e-notices in the corpus perform similar 

functions.  

 

 

The communicative events that make up a genre have some shared set of communicative 

purposes  

 

Not only is situational context important for a set of communicative events to be interpreted 

correctly, so too is an understanding of the motives, reasons or purposes (Miller, 1984) for the 

communication. So a genre must also have some shared set of communicative purposes.  It is 

evident from the corpus that KFUPM e-notices fit this criterion. The set of communicative 

purposes that the e-notices share is to ensure that the university and the supporting community 

function properly, both academically and non-academically. For example, the e-notices 

concerning academic development (participating in workshops, accessing academic resources, 

etc.) all have the goal of improving academic quality. Similarly, the e-notices that deal with non-

academic aspects of campus life all have the goal of improving the quality of life for faculty and 

their families. Furthermore, both types of e-notices have the role of sustaining the institutional 

community by providing interaction rituals. 
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A genre places constraints on how members of a community/organization communicate by 

providing uniform (ritual) templates for communication 

 

As discussed above, KFUPM e-notices are received and sent by faculty on a regular basis and 

faculty are aware of the communicative purposes of the e-notices. Recognizing the purposes 

gives rise to a rationale for using e-notices which in turn leads to constraints in communication 

(Swales, 1990). These constraints are strengthened further by the provision of uniform templates 

of communication. For example, faculty cannot directly send an inter-departmental e-notice; it 

must be sent via the KFUPM mail administrator. As faculty know that their e-notices will be 

subject to some form of scrutiny within the administrator’s office, they will only send e-notices 

with content and format that they know will pass the administrator’s check. So faculty will send 

notices of deaths but not births and send notices of workshops but not private tutorials. Hence, 

the KFUPM e-notice places constraints on what faculty can communicate and to whom. 

 

 

A genre is usually identified by a specific name 

 

As mentioned previously, an internet search showed that the term ‘e-notice’ is being widely used 

by organizations. It is clear that a specific name has already been attached to the emerging genre 

of electronic notices. But the electronic notices sent within KFUPM have yet to receive a generic 

name (a clear sign of the emerging status of the genre); they are still generally referred to as e-

mails. However, this could be changed very quickly if the KFUPM mail administrator did 

something as simple as putting the term ‘e-notice’ before the subject (see figure 2 below).  

 
 

Figure 2: changing a general ‘e-mail’ to a specific ‘e-notice’  
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A genre is not a static entity—it changes over time—and a new, emerging genre can use 

elements of existing, accepted genres 

 

As the corpus was collected over a short period, it’s hard to show exactly how the KFUPM e-

notice is changing over time. But the fact that the e-notices in the corpus have different formats 

clearly indicates that the KFUPM e-notice is an emerging genre and still going through a 

transition period. Firstly, the e-notices exhibit varying degrees of technical sophistication: 

ranging from very simple e-notices to the highly sophisticated, textually-enhanced e-notices sent 

by the e-learning center. This is only to be expected as one of the roles of the e-learning center is 

to set standards in the use of technology within the university. Other departments, such the 

deanship of academic development, ITC and deanship of scientific research, have also displayed 

reasonable technical sophistication in their e-notices; however, the majority of the e-notices, 

despite being electronic and occasionally using enhanced text, appear to have little technical 

sophistication. In fact, they provide ample evidence that when faced with new or emerging 

genres, people use acceptable features of existing genres within the emerging genre. For 

example, 15 e-notices follow a simple e-mail format: they are short and lack the formalities of 

subject title, names of sender and receiver, date and have few textual enhancements such as 

underlining, bold or colour.  
 

In contrast, the other ‘less technically sophisticated’ e-notices are more formal in style (but not 

necessarily so in language) and they all appear to be just electronic versions of their paper-based 

equivalents. I have seen hard copies of the three community center e-notices posted on the 

community center notice board. Another fifteen e-notices appear to have started out as paper-

based memorandums, circulars or letters. Four of these e-notices even have spaces left at the 

bottom for signatures, a clear sign of their paper-based origin. So the boundary between the 

channels of delivery, electronic versus paper, appears quite pourous. However, neither I nor the 

majority of my colleagues have seen any of these e-notices in paper format. Therefore, this 

would suggest, with the exception of the community center e-notices, that these notices have 

been generated primarily for electronic delivery but using the accepted formats of existing paper-

based genres. This can be easily done using the KFUPM webmail service. In addition to 

allowing faculty to create simple e-notices, the webmail service also allows faculty to create 

more complex e-notices using the HTML message option: HTML tags can be used to format an 

e-notice to give it the ‘look and feel’ of the paper-based version but with instant electronic 

  
 
 
 

10 



 
delivery (see figure 3 below). This HTML message format also has the added advantage of 

ensuring that the e-notice looks the same on all computers, even if different browsers are being 

used.  
 

 
 Figure 3: using the KFUPM webmail service to create an e-notice in HTML message format 
 

To summarize, KFUPM e-notices combine features of the informal e-mail as well more formal 

paper-based genres, something which is typical of an emerging genre. The webmail service 

allows faculty to create e-notices incorporating these different features. However, the fact that 

faculty must use the webmail service to create inter-departmental e-notices is significant: it 

places constraints on how faculty can communicate. 

 

 

The communicative events that make up a genre have similar structures, stylistic features, 

content and intended audiences. 

 

It has already been discussed how KFUPM e-notices place constraints on how, what and to 

whom faculty can communicate. These constraints result in e-notices with similar structures, 

stylistic features, content and intended audiences. Clearly the intended audience of the e-notices 

is the same as they are sent to all faculty members. In addition, even though the e-notices can be 

split into two distinct categories, academic and non-academic, the content of the e-notices in 

each category is similar: it is used to ensure that the university and its surrounding community 

function smoothly based on the use of uniform patterns of communication. Moreover, the e-

notices in the corpus share two distinct structures: the informal e-mail structure and the more 

formal letter/circular/memorandum structure. Finally, the e-notices have similar stylistic features. 
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For example, a formal style of language is used, even in those e-notices with an e-mail structure. 

However, it can be argued that both paper-based notices and electronic notices exhibit the above 

features; therefore, they are part of the same genre but differ only in their method of delivery. 

But within the corpus of e-notices, there are many examples of common stylistic features that 

only exist in the e-notice, thereby adding weight to my argument that the e-notice can in fact be 

considered as an emerging genre in its own right and should be taught to students as such. The 

common stylistic features that I have identified in the corpus are as follows: 1) subject lines, 2) 

colour and graphics, 3) embedded links, and 4) attachments.  

 

 

Subject lines 

 

Both paper-based and electronic notices have subject lines, which allow readers to mentally 

switch to the correct context before reading the notice (Sherwood, 1994). For example, in figure 

4 below, the subject line clearly sets the context—faculty summer vacation dates—for the reader.  
 

25 March 2006 
 

CIRCULAR 
 

 To: All Faculty members 
  

 Sub: Faculty Summer Vacation Dates  

 

I am pleased to announce that the University has set the following 

dates for faculty departure for … 

  Figure 4: subject line in a notice 

 

However, the subject line in an e-notice differs from its paper-based counterpart in one 

significant way: when an e-notice is received, the subject line initially appears detached from the 

main body of the notice (see figure 5 below). The receiver must click on this subject line to see 

the main body of the e-notice. 
 

 
Figure 5: subject line for e-notice 18  
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This simple action of having to click on the subject line is very significant. On a paper-based 

notice, as the subject line and body arrive on the same piece of paper, the possibility of the 

faculty member reading (or at least looking at) the body is quite high. But when faculty members 

receive an e-notice, the probability of them reading it depends directly on how interesting they 

find the subject line. If interested, they will click on it to look at the e-notice; if not, they will 

skip or even delete it. Therefore, the subject line in an e-notice plays a much more significant 

role than in its paper-based equivalent. In fact, it may be the most important part of the e-notice 

(Parker, 2001). A good example of the importance of the subject line can be seen in the e-notices 

sent by the community center. The content of these e-notices is identical. However, the subject 

lines are different (see table 2 below). The first two subject lines are in English but the third 

subject line is in Arabic. Perhaps the community center was hoping that the Arabic subject line 

would stimulate more interest amongst Arabic speaking faculty members. This would suggest 

that English subject lines are plenary, open to all sections of the academic community, but that 

Arabic subject lines are used to target a particular audience within KFUPM. 

 

 

 
Table 2: subject lines for similar e-notices 
 

But how can a subject line be made more effective? There are two main methods. Firstly, they 

should be specific, giving the receiver a clue as to the contents of the e-notice (Sherwood, 1994; 

Parker, 2001; Rhodes, 2001). One could argue that the subject lines in table 3 above fail in this 

regard. The receiver knows the e-notice is from the community center but not that it is about 

sports classes. However, the majority of the e-notices in the corpus have specific subject lines 

that set the context adequately. Secondly, e-notice subject lines should be kept short (Sherwood, 

1994; Parker, 2001; Rhodes, 2001). One reason for this is that the length of the subject line is 

restricted by the webmail service; a third of the e-notices in the corpus have subject lines that 

don’t fit in the space available. Another reason is that the white space that surrounds short 

subject lines is more attractive to the receiver’s eye (Parker, 2001).  
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Colour and graphics 

 

There are many attributes that make a good notice: page layout, legibility of the font, use of 

white space. However, colour and graphics are perhaps two of the more important tools as “using 

color and graphics can increase the reader’s interest, enhance retention, and improve 

comprehension” (Clare Ross Organization, 2004, n.p.). The Clare Ross Organization cites two 

surveys that support this: 1) a Hewlett-Packard survey revealed that using color increases 

comprehension up to 73%, increases retention and recall up to 78%, increases motivation up to 

80% and sells products and ideas up to 85% more effectively; and 2) a study conducted by the 

University of Minnesota showed that using simple graphics increased the persuasiveness of a 

message by 47%. However, using colour and graphics in notices involves extra printing costs 

and is generally used only for high-impact campaigns. But printing costs are not an issue with e-

notices; therefore, the use of colour and graphics for effect is common. In fact, almost 50% of the 

corpus e-notices use some form of colour and graphics to enhance the text. Some simply use 

different colours to highlight texts, others also use colour for borders and backgrounds and some 

incorporate pictures and images.  

 

Embedded links 

 

Unlike its paper-based equivalent, the e-notice is not a standalone entity; it is just one page in the 

huge electronic structure known as the “World Wide Web”, or “Web”.  Access to the KFUPM e-

notice is of course restricted to KFUPM faculty. However, within the KFUPM e-notice, two 

types of links can be embedded. The first type are simple e-mail address links, which allow 

contact e-mail addresses to be embedded within e-notices (see figure 8 below). 

 

Mr. Fareed can be contacted at his mobile number in Pakistan 

on 0092 333 3157 155. 

 

His e-mail address is mfareed@kfupm.edu.sa 

Figure 8: part of e-notice with embedded e-mail address at bottom 

 

By clicking on the e-mail address “mfareed@kfupm.edu.sa”, an e-mail editor automatically 

opens, allowing the reader to compose and send a message to the listed e-mail. This type of link 
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is used in a third of the corpus e-notices.    

 

The other type of embedded links, known as hypertext links, or hyperlinks, allow the reader to 

move directly to another Web page anywhere within the Web (Chakrabarti et al., 1999; Hudson, 

1999). Hyperlinks are a common feature of e-mail and e-notices. In fact, 21 of the 45 e-notices in 

the corpus have some form of embedded hyperlink. They are used to allow faculty to do a 

number of things: access new academic resources, register for courses, access online surveys and 

questionnaires, or access technical information. Figure 9 below shows a hyperlink from one e-

notice, which allows faculty to access the Enclyclopedia Brittanicia website. 

 
 

The Encyclopedia Britannica is accessible through the library web 

page of electronic resources at URL: 

 http://www.kfupm.edu.sa/library/eresource/encyclopedia.htm  

Figure 9: example of a hyperlink  

 

When links are embedded effectively within e-notices, they allow a level of interactivity and 

access to resources that a traditional paper-based notice simply cannot match. Attachments 

 

One final stylistic feature of e-notices is the use of attachments. Attachments are files, such as 

Word documents or images, that are attached to an e-mail or e-notice. E-notice recipients can 

open or download these files onto their computers by clicking on the attachments. In my corpus, 

four e-notices had attachments, which were used to access surveys, registration forms and 

technical information. 

 

In the corpus, attachments are used much less frequently than hyperlinks. There are a number of 

reasons for this: attachment size is limited, they can take a long time to download and they 

sometimes hide viruses (Ranchhod & Zhou, 2001). However, despite this, they are extremely 

useful because they give those internet users who cannot store files as Web pages an opportunity 

to add extra information to their e-notices. 
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CONCLUSION 

 

Advances in IT and the internet have brought about significant changes to the society in which 

we live and work. These changes have resulted in emerging genres of writing—one of which is 

the e-notice. The e-notice has become widely used within organizations and the organization 

featured in this research, KFUPM, is no exception. The KFUPM e-notice exhibits classic 

features of an emerging genre. First, it is a class of communicative events which are habitually 

performed by faculty over time in recurrent, rhetorical situations. Secondly, the communicative 

events that make up the KFUPM e-notice have a shared set of communicative purposes. 

Furthermore, it places constraints on how, what and to whom faculty can communicate by 

providing uniform (ritual) templates for communication. In addition, it is not static—it is 

changing over time—and uses elements of existing, accepted genres such as the paper-based 

notice and e-mail. Finally, the communicative events that make up the KFUPM e-notice have 

similar structures, content, intended audiences and, most importantly, stylistic features such as 

the use of subject lines, colour and graphics, embedded links and attachments. It is these stylistic 

features that help identity the KFUPM e-notice in particular and the e-notice in general as being 

a new, emerging genre—a genre which combines the formality of paper-based notices with the 

dynamism of e-mails and web pages. Consequently, new, dynamic types of teachers are needed 

in order for this and other emerging electronic genres to be taught properly. Not only should 

these teachers be able to teach the English language, but they should also be able to teach the 

new electronic literacies needed for communication within organizations. 
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